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Social Media Portal



MySpace: Global Lifestyle Brand

MySpace is a Social Media Portal 

– a global lifestyle brand that 

connects people, content, and 

culture with all the amenities of  a 

portal



Social Media Portal - Video



122M users Worldwide and growing



• 1 in 4 Americans are on MySpace

• 89% of  members are 18+

• 122 million monthly users worldwide

• 175,000 new registrants daily

• 20 million total images uploaded daily

• 105,000 videos uploaded daily

• 59 million messages sent daily

• 31 int’l territories in 17 languages

• 125 billion impressions per month

The MySpace Generation 

Source: comScore Media Metrix August 2007



MySpace:

A Place for Impact



Impact: Inspire Dialogue and Action



Impact: Provide Crisis Communication



Impact: Crisis Intervention

Over 463,000,000 

impressions on 

MySpace since 

1/24/07



Safety:  Our Approach



Technology

Education

NGOs

Law Enforcement

Public Policy

Industry Relations

International

A Strong Foundation for Online Safety



Our Approach

– Build safety into MySpace 

features

– Build safety features into 

MySpace

– Partner with Safety Advocates, 

Educators, Law Enforcement, 

and Lawmakers to enhance 

safety as a community



The Three C’s

• Content

– Prevent access to inappropriate content

• Contact

– Prevent unwanted contact

• Collaboration

– Partner with law enforcement and other experts

– Raise awareness and empower users

A New Paradigm



Content



Content: On the Site  

Review images 

Review 

uploaded 

videos

Review discussion groups



Content: Linking from the Site

Adult and malicious links stopped and 

redirected

“youporn.com” blocked



Content: Teachable Moment

Teachable moment at redirect



Content: Teachable Moment

Teachable moment when leaving the site



Content: Deterrence

IP address logged and displayed 

to deter illegal content



Content: User Empowered to Report



Contact



Contact: Keep Out RSOs

Sentinel SAFE



Contact: Keep Out Underage Users

Over/Under Algorithm and Tool



Contact: Stop People Who Don’t Know You

Adults need to know last name or email address of  younger users



Contact: Limit Ability to “Browse”

Adults cannot “Browse” for minors



Contact: Limit Who Can “See” a Minor

Minors are visible to “Friends Only” by default



Contact: Limit Who Can “See” You 

Users control who see them



Contact: Limit Who Can “Connect” with You

Users control who contacts them



Contact: Keep Minors Protected

Ages are locked upon sign-up



Contact: Educate Minors

Teachable moment at upload/edit



Contact: Give Minors Tools to Stop “Cyberbullying”

Permission to 

Post Comment

Ability to Block 

User



Contact: Provide Minors with Closed High School Section

Students must be “vouched” before 

joining high school section



Contact: Deterrence

Email address must be verified



Contact: Empower Members to “Report Abuse” 

User community helps to enforce member rules



Contact: Empower Anyone to “Report Abuse”

Users can quickly identify the issue they are reporting



Contact: Empower Anyone to “Report Abuse” 



Collaboration



Collaboration: Partner with Law Enforcement 24/7

• Ongoing support, training and 

materials for local, state and federal 

law enforcement

• 24/7 dedicated hotline- not just for 

emergencies

• Trained over 4,000 law enforcement 

officers 

• Distributed Law Enforcement Guide 

and One Sheet to over 5,000 law 

enforcement officers 

http://school.discoveryeducation.com/clipart/images/policebadge.gif


Collaboration: Partner with Law Enforcement 

Anti-Gang Task Force  



Collaboration: Partner with Experts 

Government, Law 

Enforcement, and 

NGOs



Collaboration: Partner with Users to Educate

Teachable Moment: Under 18 users must 

review safety tips upon sign-up



Education Outreach Program 

• School Guide

• Parent Guide

• Teen Guide

Partnerships

• The National Center for Missing and Exploited Children

• Family Online Safety Institute

• National Crime Prevention Council

• ConnectSafely

• Enough is Enough 

• iKeepSafe

• Partnership for a Drug-Free America

• National Suicide Prevention Lifeline

• The Ad Council

Collaboration: Partner with NGO’s to Educate

http://images.google.com/imgres?imgurl=http://www.mcsc.ca/new_ncmec_off.gif&imgrefurl=http://www.mcsc.ca/links.asp&h=198&w=306&sz=9&tbnid=z5gQHKGzR0Q6cM:&tbnh=72&tbnw=112&hl=en&start=2&prev=/images%3Fq%3Dnational%2Bcenter%2Bfor%2Bmissing%2Band%2Bexploited%2Bchildren%26svnum%3D10%26hl%3Den%26lr%3D%26safe%3Doff
http://www.connectsafely.org/


Collaboration: Raise Awareness

Public service announcements covering topics from spam to protecting 

your children online  

Over 150,000,000 

TV viewers reached

Over 785,000 users 

watched online



Collaboration: Raise Awareness

Interactive Safety Site for Teachers, Parents, and Teens



Collaboration: Empower Parents

Free download on MySpace.com and iKeepSafe.org



The Three C’s

• Content

– Prevent access to inappropriate content

• Contact

– Prevent unwanted contact

• Collaboration

– Partner with law enforcement and other experts

– Raise awareness and empower users

Revisited



The “Big Six”- The Basics for Online Safety

 Review images and videos

 Check discussion groups

 Remove registered sex offenders

 Enforce minimum age requirements

 Protect younger users from adults they don’t know

 Partner with law enforcement and others



Thank You


